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This is a great start but we know it’s 
always better to have an expert hand 
to guide you through the process, 
book a FREE consultation call and 
we’ll be happy to help you!

Catch us on our Podcast

How food marketing targets 
parents and influences 
children's eating habits.

believe unhealthy food 
marketing undermines 
their efforts to provide 
healthy foods for their 
children.

Digital 
platforms 
have seen a 
50% increase in food 
marketing targeting 
children.

70% of
parents

Only 40% 
of parents
are aware of the extent 
of digital food 
marketing targeting 
their children.

PARENTS' VIEWS
ON UNHEALTHY

FOOD MARKETING
Parents often 

underestimate the levels of 
exposure and impacts of 

unhealthy food marketing.

The misalignment between 
healthy eating promotions 

and actual foods available in 
sports facilities.

60% feel 
they need
more tools
to counteract the effects 
of such marketing.

FOOD & BEVERAGE
MARKETING IN

CHILDREN'S SPORTS

How the pandemic affected 
children's eating habits due 

to family dynamics and 
parents' behaviors.

80% of foods 

available in 
children's
sports facilities are 
considered unhealthy.

65% of 
parents are 
concerned 
about the food options 
available in these venues.

55% of 
children 

developed 
healthier
eating habits during the 
pandemic.

Non-coercive 

parent 
behaviors
reduced food neophobia

by 40%.

PANDEMIC'S
INFLUENCE

ON EATING HABITS

Encouraging responsible 
food marketing and 

empowering parents with 
the knowledge and tools to 

make informed decisions.
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"Stay informed, 
choose wisely!"

THE WAY
FORWARD

How the pandemic affected 
children's eating habits due 

to family dynamics and 
parents' behaviors.

PROTECTING
YOUNG MINDS

ONLINE

75% of 
parents 

support 
stricter  
regulations on online food 
advertising targeting 
children.

90% believe
that 
regulation
can empower individuals 
and increase autonomy 
over diets.
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