
Pre-Design Phase:

Web Design
Checklist

Define Your Brand Identity:
Ensure you have a clear understanding of your 
brand's values, mission, and unique selling points.1

Determine Your Target Audience
Identify and segment your primary and secondary 
audiences.2

Set Clear Objectives
What do you want to achieve with your website? 
(e.g., brand awareness, lead generation, sales, etc.)3

Gather Content
Prepare high-quality images, videos, product 
descriptions, and other essential content.4

SEO Strategy
Ensure you have a clear understanding of your 
brand's values, mission, and unique selling points.5



Design & Development Phase
Choose a Platform
Decide between platforms like Wix, WordPress, or 
Shopify based on your needs.1

Responsive Design
Ensure the website is mobile-friendly and displays 
correctly across all devices.2

User-Friendly Navigation
Organize your menu and pages for easy navigation.3

Engaging Visuals
Use high-quality images, infographics, and videos 
that resonate with your brand.4

Product Pages
Detailed product descriptions, nutritional 
information, and clear CTAs.5

Testimonials & Reviews
Showcase customer feedback and product 
reviews.6

Blog Section
For sharing industry news, product launches, and 
other relevant content.7

Contact Page
Include a contact form, location map, and other 
contact details.8

Newsletter Signup
Integrate an email signup form for marketing 
campaigns.

Social Media Integration
Link to your brand's social media profiles and 
integrate social sharing buttons.10

9



Post-Design Phase
SEO Optimization
Ensure all pages are optimized with relevant 
keywords, meta descriptions, and alt tags.1

Loading Speed
Test and optimize your website's loading speed.2

Cross-Browser Compatibility
Organize your menu and pages for easy navigation.3

User Testing
Gather feedback from a small group before the 
official launch.4

Backup & Security
: Implement security measures and schedule 
regular backups.5

6
Analytics Integration
Integrate tools like Google Analytics to track 
website performance.

7
CTA Integration
Ensure CTAs like "Book a marketing consultation 
with MoreKeting" are prominently placed.



Launch & Post-Launch Phase:

Official Launch
Announce the launch through email campaigns, 
social media, and other channels.1

Monitor Performance
Regularly check website analytics to monitor user 
behavior and traffic.2

Gather Feedback
Continuously gather feedback from users to make 
necessary improvements.3

Regular Updates
Keep your website updated with the latest 
products, news, and content.4

Stay Updated with Trends
Regularly research and implement the latest web 
design and CPG industry trends.5

Follow us on

This is a great start but we know it’s 
always better to have an expert hand 
to guide you through the process, 
book a FREE consultation call and 
we’ll be happy to help you!

Catch us on our Podcast

https://moreketing.us/strategy-call/
https://moreketing.us/
https://www.facebook.com/moreketingus
https://www.youtube.com/channel/UCjIFMX20FBjsgAFt5SDbS3g
https://www.instagram.com/moreketingus/
https://open.spotify.com/show/4zvlHCmA7hOIOa8UMoGQTH?si=c70ff8d034d1497a&nd=1
https://podcasts.google.com/feed/aHR0cHM6Ly9hbmNob3IuZm0vcy9kNmRlYThiMC9wb2RjYXN0L3Jzcw
https://podcasts.apple.com/us/podcast/the-customer-xp-crew/id1665981877
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